Adverts I love or loathe.
Safe, silly or sexy? What do you think of the students now in the BT adverts?

Personally, I’m struggling to decide.
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I despised the previous BT adverts. Will they? Won’t they? Apparently punters were madly keen to see if Adam and Jane would get married. I didn’t care!

    I’m intrigued by the new adverts though: three students sharing a house and thoroughly enjoying the benefits of BT internet. Both males are keen to impress the female. Hopelessly un-cool, one fakes Duran Duran fandom and is simply wrapped in toilet paper at a Halloween party (“I’m a mummy!”).

Perhaps the other lad is destined to “get it on” with the girl, though doubtless after about ten adverts that tease us with possibilities.
    Will BT be less predictable this time? I hope so. In fact I challenge BT to avoid some clichés! I hope we don’t see:  romantic rivalry between the two lads; jokes about the mess students make; visits by nonstudents who tell them to “get a real job”.

   What would I like to see? I’m impossible to please. Give me some realism and yet something unusual too. 

   Their house should be grimy and cold. They should struggle to afford a decent meal or to have decent clothes. Misery!

    What if one of the three had an alter-ego as a super-hero crime fighter, like in “Kick Ass”? Now THAT would get people talking, which brings me back to the product being advertised – telephones and the internet. Possibilities are enormous for secrets being shared or investigated as the caped crusader tries to right the wrongs of the world.
    So come on, BT: take some risks. Don’t play safe as you try to sell your products. They’re supposed to be innovative; you should be too.

